
The “Quick Book System” 
for Busy Entrepreneurs
WRITE AND PUBLISH YOUR BOOK IN 3ish MONTHS WITHOUT 
HAVING TO STOP YOUR ENTIRE LIFE TO WRITE A BOOK...



...in 2 weeks! (don’t do that)
Painful process…

That led me to a better solution to help other 
business owners who want to grow their business 

with a book...

I wrote and published my first solo 
authored book...

Section 1: What’s possible.



...and more than 10K in KNOWN revenue...

To date, it has generated over 5000 
leads...

Section 1: A system for generating leads and income



You’re in the hamster wheel.  Hustling, baby. But you 
find yourself stuck or not growing your leads or the 

passive part of your business as fast as you want.

You’re scrolling through your FB feed and 
DANG IT!

Michelle just published the book YOU should have 
written! And everyone is going nuts over it!

Who Here  Can Relate?



Why a book can be one of the biggest multipliers of growth by expense

What type of businesses are best suited to scale with a book

How much time, energy, and investment it takes to write and publish a book

What the next steps are for you to make this happen.

We’re going to unpack what a book can do for your business. 
When we’re done today, you’ll understand:

Section 2: Let’s rock and roll!

OUR GOAL HERE TODAY...



Section 2: Setting Expectations

A BOOK IS AN EXCELLENT BUSINESS GROWTH TOOL

For young business owners it’s a calling card to set you apart and it’s also an 
additional revenue stream to grow your warm buyers funnel. Free download is 

so 2019.



MOM, ENTREPRENEUR, AUTHOR, AUTHOR 
COACH, PUBLISHER… SOCIAL JUSTICE 

WARRIOR. NEVER SET OUT TO BE A 
PUBLISHER.

AS
SEEN

ON

USA TODAY BEST SELLING AUTHOR
HI, MY
NAME IS 
ALEXA
BIGWARFE.



MANY PEOPLE FEAR THE INVESTMENT OF:

TIME, MONEY, OR RESOURCES
And the book stays on the “one day” list



A book can be one of the biggest multipliers of growth by expense

My former client Kevin attributes $300K in consulting in 2 years to his book

Angela Hosking - selected for Wells Fargo Book Club

Shelly Longenecker - partnered with 4 organizations for the rest of 2020 to 

teach her book to their audiences

You may be missing out on a really BIG growth opportunity with what is a small investment in the grand scheme of 
things:

Section 2: Let’s rock and roll!

BUT...



Systems, processes, or skills someone else wants

Inspirational journey/overcame something

Offer a service or consulting / coaching

Have an expense program or offering and want to either pre-qualify or offer less 
expensive option

What business is best suited to SCALE with a book?

Section 2: Let’s rock and roll!

Are you a Good Fit?

Or just want to share and Inspire people….



How you can easily add an additional revenue stream, a 
client qualifier, a credibility builder, and an “email list 

grower” by writing a book in 3 months or less.

Now I Want To  Show You...



THE STEPS 

01. Decide what you want 
to write about ...

What problem will you solve?

02. Plan the book… and 
data mine!

You’ve got to have a solid outline. 
What the heck is data mining???

03. Organize & refine … or 
outsource

Make the content “book worthy”





What is it that you’re teaching or explaining? What 
is the most common question or main problem you 

want to solve?
Or, what PIPELINE are you building?

STEP ONE: WHAT



Think about ways to grow your community that may not even be 
directly related to your product / service.

First book - tool to grow her audience

Julie Ball - SHG

Excellent example of speaking to her 
target audience without directly 
marketing her own product.



Second book - tool to grow her pipeline 
into her program.

Most common question:
How do I start a subscription box 
company?

Julie Ball - SHG



What are all the questions you get asked most? What 
do you have a ton of content already created 

about? What message do you want to share? What 
funnel are you looking to build?

STEP ONE: ACTION STEP



Once you’ve picked your main idea determine what to 
include.

Having a solid outline will help you feel empowered to take 
the next steps without procrastination or hesitation. 

Outline & data mine! (find your content)

SECRET TWO: WHAT





Where can you pull content that is  already 
created? What can you repurpose?

Blogs, podcast interviews, summit interviews, guest 
posts, case studies, social media content, email 

sequences, lead magnets.

WHAT DO YOU ALREADY 
HAVE?



What content can quickly enhance your book? Consider 
a short “interview” or case study by including other 

experts in your industry.

STEP TWO: REINFORCEMENTS



MOCKUP 1 - DRAFT ONLY



At this point you or someone you hire to help, can pull all 
of the content together and organize and refine. This 

step does not take long if you have an organized outline. 

STEP THREE: REFINE



Start with a SOLID outline and 
include your existing content.



If you are  worried about time you could hire 
someone to refine your content. This is also great 
for your copywriter who already knows your voice.

STEP THREE: OUTSOURCE



No more procrastination. You can be published by the 
end of 2020.

It really can be just this simple… to write it.
1. Determine your idea

2. Outline the book
3. Gather the materials

4. WRITE!

Then you need to:

1. Hire an editor
2. Hire someone to prepare the book for publication

3. Launch the book

The  Next Steps  



THE GUARANTEE
I can’t guarantee that you will be a NY Times 

Best-Seller, but I can tell you, a book can change 
your business and help you grow your email list 

and add new clients.



Grab Your FREE copy of 
Ditch the Fear & Just Write It!

http://writepublishsell.co/dtf

To rock and roll with your outlining:

writepublishsell.com/jumpstart


